Business Growth and
Commercialisation Resources

SAMPLES COLLAGE 5

The following pages are a collage of a small range of varied documents,
graphics and layouts (reduced in sized)

What you will notice is that our skills encompass:

e Strategy,
e Research,

e Business modeling,
e Financial modeling,
e Content,

e Layout, and
e Presentation

Many more samples are available upon request
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for TRAVEL - WORK - ACCOMODATION

www.travellingtrades.com

market for this type of unique online travel-jeb search [ destination-matching site. With a USP of
targeting and catering to these specific market segments of Travel, Recruitment and
Accommodation there Is truly a unique Iinvestment opportunity.

Product and Services

Travelling Trades Pty Ltd currently operates the fully functioning and growing
Confidential Investment Memorandum TravellingTrades.com web site. The company has also purchased a group of 24 other valuable
unique domain names for the purposes of strategically exploting the market effectively. The
names (and the space) will contribute to IP and branding and serve to catch the market through
May, 2007 the search engines and other media forums. These names represent categories which are in line
with typical recruitment categories as well as there are some domain names which have a
relative value to the travel and accommodation Industry. The main site will be |
TravellingTrades.com to which all other sites will be directed to. o

TRAVELLING TRADES WEEB DOMAINS

TravellingTrades.com . ' (8
e www. travellinggraduatelcom

For graduates, and fose seeking intor

Seed capital round for raising AUS1 2M by issuing 6.75 million paid ordinary

shares in 2 Tranches for 43% equity
3 million shares will be offered at $0.15 per share - -
3.75 million shares will be offered at $0.20 per share wW\_nv.tr?\{e|r|r_'rgreclr_u.|tnlx_ent,com T www.travellinghospitality.com
Pr shares on issue are 10,000,000 © njayers, jot ars, recruitment
Pre-money valuation is $1.5M
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travellingteacher.cc

www.travellingpersonaltrainer.com
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www travellingretail com www.travellingchef.com

d redail indistry For all chefs, cooks and kitchen workers
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GROUP

Final Confidential Information Memorandum

imagiNation Group
cumantly tracing as Capiol Kidz Limiteg
ACN 110 753 894

This Infarmation Memorandum describes an offering to Sophisticated and / or

Information Memorandum

Opportunity Overview

1.1

Summary of the Offer

The imagiNation Group will issue up to 40 million ordinary Shares to raise up to AUD $22
million. This will be done in three tranches as follows:

+  Tranch One - 24 million ordinary Shares (“New Ordinary T1") at 50 cents per share

to raise AUD $12 million

*  Tranch Two - 8.333 million ordinary Shares (“New Ordinary T2") at 60 cents per
share to raise AUD $5 million

* Tranch Three — 6.666 million ordinary Shares (“New Ordinary T3") at 75 cents per
share to raise AUD $5 million

These tranches equate to the following respective equity proportions in the Company on an
undiluted basis and fully diluted basis.

Table 1: Current Capitalisation

Percentage Percentage
Share Class Number (undiluted) (fully diluted)
Ordinary* 33,763,471 100.00% 100.00%
Total 33,763,471 100.00% 100.00%

Table 2: Capitalisation — Post Tranch One

Prolessional Investors for the raising of up to AUD $22 million in three
Percentage Percentage
Board approved ranches via the issue of fully paid ordinary Share Class Number (undiluted) (fully diluted)
Shares al $0.50, $0.60 and $0.75 par shara .
Ordinary* 33,763,471 58.45% 58.45%
New Ordinary T1 24,000,000 41.55% 41.55%
Total 57,763,471 100.00% 100.00%
Table 3: Capitalisation —Post Tranch Two
e Percentage Percentage
Information Memorandum . Share Class Number (undiluted) (fully diluted)
Ordinary* 33,763,471 51.08% 51.08%
Tatle & imagialon Gecup Bugioerses New Ordinary T1 24,000,000 36.31% 36.31%
imagiNation Group New Ordinary T2 8,333,333 12.61% 12.61%
Total 66,096,804 100.00% 100.00%
imagiNation Programs Imagiiatcn
Property
& Merchandise Holdings
imagiNation . imagiNation imagiNation imagiNation Group 7
imagiNation imagiNation imagiNation
Pty Coaching presie Discovery Childcare peiiE
Centres Centres Centres
14 Key Statf
In addition to the Group's Gompetent and highly capable board of directors, the Group has
secured key senior management staff who are (1) experienced in establishing and

operating the multiple business channels of the Group, and (2) capable of executing the
Group's rollout plan.

The specific skill sets 1o note include franchising and establishing multiple operational
centres, natianal multiple distribution channel marketing and brand management and
muliple childeare / after school care centre establishment, operation and compliance.
These initial management staff and core skills sels will be added to as the Group progress
further with its rollout plan. Further to this, the Group is actively pursuing a board candidate
with a strong childcare background.

It should also be noted thal the Execulive Chairman and Chief Execulive Offer have given
afive year commitment to serve the Group.

Key Differentiations

The key differentiating factor between the imagiNation Group and other early childhood /
childcare entities is that the Group is developing a multi channel, mulli revenue business
strategy that maximises the commercialisation aspects of the Group's core focus on
education, health and fun. This is distinctly different from traditional childhood / childcars
entities, which typically have one revenue cppartuniy.

imagiNation Centres will be differentiated from other GEC and childcare cenlres via their:

+  focus on education, health and fun;

ImagiNation Group 2
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